Abstract: It is well recognized fact that consumer confidence and trust in a well
INTRODUCTION
Consumer protection not only involve the protection of consumers from the abuse what they suffer in marketplace but also the empowerment of consumers through informed choice. No doubt, the prime concern of consumer protection is to uphold the economic interest of the consumers but gradually the above concept is being overshadowed by the idea of strengthening consumer protection mechanism so as to effectively deal with the grievances of Submitted: Jul 23, 2016; Reviewed: Jul 29, 2016; Accepted: Aug 4, 2016 consumers and to improve their position in their dealings with the business community. new and sophisticated and due to the lack of information as to the quality, quantities, efficacy and properties of these products and services the consumers are simply being misled and deceived. According to him marketing is increasingly impersonal and advertisement is affecting the choice of the consumers. He was in favour of an effective and strong legislation along with independent regulatory agencies to protect the health, money and security of the consumers. For that end he proclaimed four rights of the consumers: 6 i) the right to choose; ii) the right to information; iii) the right to safety; and iv) the right to be heard.
Over the time the consumer movement intensified across the globe which consoli- Ibid. proposes to penalty for imprisonment from one month to three years, or with a fine from 10,000 rupees to 50,000 rupees for violation of any provisions of the Act.
We have laws, we will have many more laws in near future but the need of the hour is to have strong political will to stringently implement the provisions of the laws. 
